
Free uxLab session,  
December 4th 15:00 - 17:00

Reserve your free seat:
rikke@designpsykologi.dk
+45 5363 2107

Designpsykologi A/S

15:00 Welcome
15:15 About SDA
16:00 uxLab
16:30 Q&A and wrap-up

Dannebrogsgade 5, 1660 København
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Optimize differentiation parameters 
related to medical device development

Use quantitative data to support design choices.

What if you could guide the selection of 
your differentiation parameters through 
the use of well-documented quantitative 
psychological test methods?

And what if you could get this data early 
on in your design development process?

Would this then make a difference for your 
project risks and confidently guide you 
through the selection of product colors, 
names and graphic elements on packaging 
material and labels?

At designpsykologi, we believe so!

We use a well-documented quantitative test 
method to support pharma and medico 
companies to make robust differentiation 
choices in early development phases. The 
test method is called Signal Detection 
Analysis (SDA). 

SDA is well-established both theoretically 
and practically.  With SDA we can provide 
the pharma and medico industry with solid, 
quantitative data to support differentiation 
and design choices related to e.g. product 
color, product name and graphic elements 
on packaging and label design. 

Compared to existing qualitative usability 
test methods, SDA has a number of benefits. 
Pragmatically it is more efficient, quicker 
and cheaper to carry out than traditional 
differentiation testing. In relation to risk it is 
a more robust method less subject to bias 
and error sources - and you get quantifiable 
results early in your development phase. 

If you want to know more about SDA and 
how this could be of relevance to your 
development processes, designpsykologi 
would like to invite you for a free 
uxLab session at Dannebrogsgade 5 in 
Copenhagen on 4th of December between 
15:00 - 17:00. 

You will get to learn more about the SDA test 
method and how it can be used to support 
your differentiation choices. You will also get 
a live test-demonstration with examples and 
cases relevant to medico companies.
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